
Troops directly earned more than $72,000
last year to kick off their year.

The average Girl Scout had $331 in sales.

2026 FALL PRODUCT 
PROGRAM TRAINING

Presenter Notes
Presentation Notes
Welcome to the Fall Product Program training for Volunteers. Thank you for taking the time out of your busy schedule to learn more about and prepare for the upcoming program. The last campaign was a successful program with over $72,000 helping troops kick of their year.



YOUR IMPACT 
ON THE 

GIRL SCOUT’S 
EXPERIENCE

The Program itself is a learning 
experience

Troops use money earned from the 
program participate in fun 
adventures like travel and camp

Troops use money earned to give 
back to their community

The program helps fund the entire 
Girl Scout Experience

Presenter Notes
Presentation Notes
The Product Program reinforces the 5 skills acquired through the Girl Scout Leadership Experience including Goal Setting, Money Management, People Skills, Decision Making and Business Ethics. Participation allows Girl Scouts to not only learn valuable life skills, but progressively build an entrepreneurial mindset, preparing them for future business opportunities and leadership roles

You are directly impacting the future of Girl Scouts by: 
–Facilitating this Girl Scout-led entrepreneurial program
–Assisting Girl Scouts in earning money to support their amazing Girl Scout-led adventures 
-Enabling troops to give and serve locally, nationally, and globally 
–Providing Girl Scouts with the opportunities to share their skills to make the world a better place.

Thank you.



KANGAROO

Lives in Eastern Australia in small 
groups called “troops”

Use their strong tails for balance 
while jumping

Newborn joeys are just 1 inch 
long (2.5cm) at birth (size of a grape)

Female Kangaroos sport a pouch 
on their belly to cradle joeys

Presenter Notes
Presentation Notes
Are you… Ready to Explore? This year, we’re embracing a spirit of curiosity, adventure, and forward momentum as we help Girl Scouts discover new opportunities, build skills, and reach their goals. 

Our theme animal—the kangaroo—represents energy, progress, and big leaps forward, perfectly reflecting what this program is all about. Kangaroos live in Eastern Australia in small groups called troops. Can you believe newborn joeys are just 1inch long at birth and are about the size of a grape?



FALL 
PROGRAM 
PRODUCT 

LINES

Nuts & Chocolates
Magazines
BarkBox
Candles

Personalized Products
Tervis Tumblers

Presenter Notes
Presentation Notes
During the Fall Product Program, supporters can choose from a wide variety of products, including Nuts & Chocolates, Magazines, BarkBoxes, Candles, Personalized Products, and Tervis Tumblers. All purchases support Girl Scouts in reaching their goals. 



TROOP 
PROCEEDS

15% of all nut and candy sales

20% of all magazine and more sales 
(including online-only products)

Presenter Notes
Presentation Notes
Girl Scout goals work in tandem with the troop’s financial goals. Use some time during your troop meeting to map out your troop’s collective goals for this coming Girl Scout program year. Troops earn 15% of all nut and candy sales and 20% of all magazine and more sales. Additionally, troops who opt-out of rewards can earn an additional 2% in Troop Proceeds!�
Fall Product Program is an easy way to earn startup funds and begin to meet your troop’s goals for the year.

Before any of the finances can be reconciled, your troop bank account needs to be set-up and ready to go. 
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Ordering Options

Presenter Notes
Presentation Notes
Now let’s dig a little deeper into the available ordering options.




ONLINE 
SHOPPING 

SITES

Supporters enter a 
participant’s storefront by 

clicking on a link or 
following a QR code. 

They can then select their 
desired product line to 

proceed

Nuts & Chocolates have 
two ordering options:

Girl Delivered or
Direct Ship

Presenter Notes
Presentation Notes
To access online ordering options, Girl Scouts and adults invite friends and family to make a purchase via email, social media, texting, business cards and door hangers.  Supporters can then browse the available storefronts and select their online products. When selecting nuts and chocolates, supporters have the option to choose girl delivered or direct ship. Caregivers are also able to select if a supporter (perhaps someone who lives far away) sees the selection for in-person delivery.



WAYS TO VISIT 
STOREFRONTS

Supporters can easily visit 
other storefronts after 

checking out online

Confirmation emails also 
include a handy link to 

repurchase

Presenter Notes
Presentation Notes
After making a purchase from one storefront, supporters can also easily select and visit other storefronts to purchase additional items of interest. However, each cart will have separate checkouts.
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STOREFRONT 
UPDATE

*NEW* 
This year, customers 

can easily toggle 
between storefronts 
using a drop-down 

menu

Checkout between 
storefronts remains 

separate

Presenter Notes
Presentation Notes
New this year, our partners have made it even easier for customers to shop across our different storefronts. You can now switch between available storefronts at any time using the purple button at the top of the page. Simply click the button to open a drop-down menu and select the storefront you'd like to browse. If you've added items to your cart but haven't checked out yet, you'll see a reminder before switching storefronts, giving you the opportunity to complete your purchase so you don't lose the items in your cart.



Nuts & Chocolates

Presenter Notes
Presentation Notes
Let’s learn a bit more about the Nuts & Chocolates Product line for this year!



DELICIOUS NUTS & 
CHOCOLATES

 
Council’s Top Selling Items

 
#1 – Pecan Supremes

 #2 – Dark Chocolate Sea Salt Caramels
 #3 – Peanut Butter Elephants

 #4 – English Butter Toffee
 #5 – Dulce Daisies

NEW:
Seasoned Salt
Snack Mix

Presenter Notes
Presentation Notes
Here are the items available on the nut order card for this campaign along with the top selling items in our council area last year. We’d like to introduce our new product this year – Seasoned Salt Snack Mix, featuring roasted peanuts, pretzels, cheddar sesame sticks, mini rye chips, and pepitas tossed in a bold seasoned salt blend​.




Timeless Vintage Tin
Milk Chocolate 
Mint Trefoils

Winter 
Wonderland Tin

Chocolate 
Covered Pretzels

TROPHY 
NUT
TINS

Perfect for Gifts and 
Treats!

Snowy Village Tin
Individually Wrapped 
Peppermint Rounds

Presenter Notes
Presentation Notes
This year's Girl Scout tin features a charming Vintage Girl Scout design, celebrating the rich history and tradition of Girl Scouting. It pairs beautifully with our coordinating vintage-themed gift tins—making them the perfect holiday gifts.



NEW Direct 
Ship Nut 

Upsell

NEW this year, when a supporter places a qualifying Direct Ship 
Nut & Chocolates order, they may be presented with a Bonus Offer 
before completing checkout. The offer appears within the shopping 
cart and provides an opportunity to add an additional item to their 
order.

Bonus Offer purchases are processed as standard Direct Ship sales 
and:

• Count toward participant rewards
• Count toward overall program sales
• Are fulfilled through the Direct Ship program alongside the 

supporter's order
• Do not impact shipping costs!

To qualify for a Bonus Offer, a supporter must have at least one non-Care 
to Share Direct Ship item in their cart.

Presenter Notes
Presentation Notes
New this year, supporters may see a Bonus Offer when placing a qualifying Direct Ship Nut & Chocolates order. Before completing checkout, they'll have the opportunity to add a specially featured item directly from their shopping cart. Any Bonus Offer purchase is treated just like a standard Direct Ship order—it counts toward the participant's rewards, counts toward overall program sales, and ships with the rest of the supporter's Direct Ship order. Best of all, adding a Bonus Offer item does not increase the shipping cost.



CARE TO SHARE

Customer makes purchase to support 
our hometown heroes.

Orders can be placed through order 
card, online girl delivered, or direct ship 

channels.

Product will be distributed by Troops 
and Council. 

Troops earn proceeds and Girl Scouts 
earn a special patch and credit towards 

other rewards.

Presenter Notes
Presentation Notes
Supporters can give back by making a purchase to support the Girl Scout’s efforts to support their community. Orders for these items can be placed via the order card, online girl delivered, or direct ship channels. Troops earn proceeds and participants earn a special patch AND credit towards other participant rewards.



Mags & More

Presenter Notes
Presentation Notes
Now we’ll explore “Mags & More”, which are the other Product lines available through the all product program!




MAGAZINES

Top selling magazines
Easy renewal

*NEW* 
Most popular titles returning!

Presenter Notes
Presentation Notes
Participants offer supporters access to top selling magazines with the online shopping option. Patrons who are already magazine  subscribers can purchase to renew magazines, too!



We’re excited to bring back some of our 
most popular titles, like print editions 

of…

Food Network
Good Housekeeping

Women’s Health

As well as NEW print titles expanding 
our special-interest categories, such 

as…

Artists Magazine
Love of Quilting

Watercolor Artist

Presenter Notes
Presentation Notes
We are so excited to reintroduce a wide variety of popular print titles back into the Magazine Storefront! This includes titles such as Food Network, Good Housekeeping, and Women’s Health, just to name a few! We have also been able to include some brand-new titles, expanding special-interest categories, such as Artists Magazine, Love of Quilting, and Watercolor Artist! Check out the magazine storefront to see all the great options!



BARKBOX

Girl Scout themed 
BarkBox options

Choose from four 
different boxes!

Limited Quantity

Presenter Notes
Presentation Notes
Supporters can also purchase Girl Scout-themed BarkBox options. The 4 different BarkBoxes gives consumers the option to purchase something for every member of their family.



CANDLES

*New*
Original Collection: 

9 fragrances
4 sizes

*New*
Coconut Soy Collection: 

12 fragrances, 1 size
3 discovery sets

Styles and scents for all 
customers!

Presenter Notes
Presentation Notes
Our candle line has been completely revamped for this year! Customers will find classic style candles in 4 different sizes, with 9 different fragrance options, plus a brand-new line of coconut soy candles, in 12 total fragrances!



PERSONALIZED 
PRODUCTS

*NEW*
Personalized paper 

calendars, soap, colored 
frames, & napkins!

Presenter Notes
Presentation Notes
The personalized product collection offers supporters a variety of thoughtful, customized gifts, including stationery, notepads, and picture frames. New this year, we're introducing customizable desk calendars, monogrammed soaps and candles, and elegant embossed picture frames.



TERVIS® 
TUMBLERS

*NEW*
Military, America250, 

Halloween & more!

500+ options!

Presenter Notes
Presentation Notes
Supporters can choose from a wide selection of premium Tervis® insulated tumblers and water bottles. We have many new offerings of Tervis Tumblers, including Military, America 250, seasonal features & more.
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Girl Scout Experience

Presenter Notes
Presentation Notes
Now we’ll take some time to walk through the Girl Scouts experience and participation process.




HOW TO GET STARTED

Participation is easy!

Girl Scouts can participate fully online, 
with access to sell nuts & chocolates, 

magazines, BarkBox, Candles, 
Personalized Products, and Tervis® 

Tumblers

Or, in-person with nut order card

Presenter Notes
Presentation Notes
Girl Scouts can get started by reaching out using the available online tools like email, sharing social media links and texting.  There are also in-person tools available including the nut order card, business cards and door hangers.



GIRL SCOUT’S PERSONALIZED 
EXPERIENCE

Design an Avatar       

Presenter Notes
Presentation Notes
One of the first things Girl Scouts will do once they’ve received their launch email is create a more personal connection with their digital site. Designing their own digital avatar and adding a message in her own voice has shown to increase sales.



GIRL SCOUT’S 
PLATFORM 

SET-UP

Returning Participants: Log 
in using last year’s 

credentials, or choose to 
reset your password

New Users: Choose “Create 
an Account” and use your 
preferred Email Address

Presenter Notes
Presentation Notes
The parent/adult and Girl Scout login for the first time after receiving the launch email on Oct. 1. Returning participants can use the same email address and password but need to confirm and complete the setup process.  

The parent/adult and Girl Scout validate their council with their zip code, confirm participant’s troop number, and then answer questions about their Girl Scout goals and what Girl Scouting means to them



PARTICIPANT’S 
DASHBOARD

The Dashboard is a Girl 
Scout’s online toolkit for 

managing both online and 
in-person sales!

Find helpful sections such 
as:

Supporter Thank You
Address Book

Avatar’s Room
Paper Order Entry
Physical Rewards

Sales Reports

Presenter Notes
Presentation Notes
The Participant Dashboard is the central hub for managing both online sales and in-person participation. From the dashboard, Girl Scouts can send additional emails, text messages, and social media invitations to supporters, as well as thank-you emails after purchases are made. 

From the dashboard, caregivers can enter the totals for each item sold from the paper order form before the program ends. Those order card sales are automatically combined with online sales for reporting and reward purposes. Rewards are tracked automatically, and participants can make their selections directly through the dashboard.



TOOLS TO 
RUN A 

BUSINESS

Send emails

Share My Site with 
social media and texting

Printable business cards

Door hangers with QR 
codes

Presenter Notes
Presentation Notes
Girl Scouts can personalize each request for support based on how their supporters prefer to connect. Email continues to be the most popular outreach method, generating more than 58% of online sales. Social media is another effective way to reach family and friends, while text messaging makes it easy to share a participant's personalized storefront directly from a smartphone. For in-person interactions, printable business cards and door hangers provide convenient leave-behind materials that make it easy for supporters to shop later.



SHARE MY 
SITE TOOL KIT

Selecting “Share My 
Site” will bring you to a 

page allowing for a 
variety of sharing 

options!

Download images for 
additional online 

marketing

Easily copy the 
storefront link

Share directly to 
Social Media

Text friends & family

Presenter Notes
Presentation Notes
The Share My Site function allows participants to easily share their site by copying the storefront link and using a downloadable image to share to their caregiver’s social media. Everything is in one place for simple access to share their site via text, Facebook, or Twitter/X



1. Create Avatar!

2. Send 18+ emails 
during between      
Oct. 1-28

3. Use the “Share my 
Site” function

4. Sales exceeding $375

Fall Personalized 
Patch

Choose from 3 themed backgrounds!
Criteria:

Presenter Notes
Presentation Notes
Girl Scouts will customize their Personalized Patch by choosing from several adventure-inspired backgrounds—including the Sydney Opera House, Ayers Rock, or the Great Barrier Reef—each featuring our friendly kangaroo mascot. They can then personalize the patch with their name, nickname, or initials. Once the Personalized Patch is earned by meeting the program requirements, it will be shipped directly to the mailing address provided during login.



2026-27 FALL 
& COOKIE 

CROSSOVER 
PATCH

1. Create Avatar

2. Send 18+ emails 

3. Use the “Share My 
Site” function

4. Sell 325+ packages of 
cookies during the 
2027 Girl Scout 
Cookie Program

Presenter Notes
Presentation Notes
Girl Scouts can also earn a Crossover patch during the 2027 Cookie Program that compliments the Personalized Patch and features the cookie mascot – the lop-earned bunny.



GIRL SCOUT REWARDS

Presenter Notes
Presentation Notes
Girl Scouts earn rewards and patches as they reach each level outlined on the Nut Order Card. Rewards are cumulative. 

Girl Scouts can earn Program Credits called Munch Money, awarded on a digital account and can be spent on GSGI events, camps, shop items, and even next year’s Girl Scout membership. Munch Money can be chosen instead of rewards at levels indicated on the Nut Order Card. 
�NEW THIS YEAR: Girl Scouts can earn Reward Points to use during the 2027 Girl Scout Cookie Program. Reward Points are earned and “spent” on a selection of items. Reward Points are structured to allow Girl Scouts to mix and match items to tailor their rewards to their preferences—giving them more choice and flexibility! We’re still finalizing the 2027 cookie program rewards, but check out what was offered in 2026 on The Bridge at gsgibridge.com/cookie-rewards to get an idea of what will be offered in 2027. Girl Scouts must participate in the 2027 Girl Scout Cookie Program to use Reward Points earned during Fall Product.
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Volunteer Experience

Presenter Notes
Presentation Notes
So far, the focus has been on the purpose, products, and participant experience associated with the Product Program.  Now we will transition to the troop volunteer experience and the tools available to you.




Product Program 
Troop Activities 

Year-Round 
Permission Form

Presenter Notes
Presentation Notes
As you kick off your year, you’ll want to make sure to have a Product Program and Troop Activities Year-Round Permission Form completed for each Girl Scout in your troop. If you have an issue with parent payment, you will need to turn it into our finance team.



Troop Bank 
Account Setup 

and Money 
Management 

Setting up a troop bank account
• Identify two unrelated adult volunteer signers

Open checking account
• To open a new bank account, please use the Troop or 

Service Unit Bank Account Request Form found on The 
Bridge 

• Please allow 4-5 business days for processing

Manage Troop Finances
• Be sure to keep your receipts on file for 2 years 
• Submit required Troop Finance Report to the council every 

year

Manage Girl Finances
• Product Program & Troop Activities Year-Round 

Permission Form 
• Work with parents to have consistent payment due dates 

and deposits

Presenter Notes
Presentation Notes
Let’s go over some basics about how to set up a troop bank account and manage your troop funds.

Girl Scout troop accounts must have 2 unrelated adult volunteer signers. Often signers include the Troop Co-Leader, or the Service Unit Manager. If a parent or family member from your troop is interested in helping with troop finances, that individual should register as a Troop Leader or Troop Support Volunteer and complete a background check.

To open a new bank account or make changes to an existing account, please use the Troop or Service Unit Bank Account Request Form. *Please allow 4-5 days business days for processing. 

Be sure to keep your receipts on file for 2 years. One person may be appointed to keep track of troop expenditures, and regularly report out the account status to the troop.

Submit required Troop Finance Report to the council every year by the council deadline each summer.

As TPM, you’ll also be managing the program payments for Girl Scouts and their families. Please make sure to have a Product Program & Troop Activities Year-Round Permission Form completed for each Girl Scout in your troop. We recommend having multiple payment due dates with your families to help stay on top of balances due and get deposits to the bank.

Don’t hesitate to contact your support team with any questions! You can find help by emailing info@gsiowa.org or dialing the Girl Scout Hotline at 800-342-8389.



TROOP VOLUNTEER 
ACCESS

Receive an email invitation to login

Watch Troop training video

Queue Parent/Adult Email Campaign

Create your volunteer avatar

Presenter Notes
Presentation Notes
M2 is a management toolkit designed to provide troops with the resources and tools they need to help participants have a successful Fall Product Program experience. On September 24, volunteers will receive an invitation to log in to the Admin site. Once logged in, troop volunteers will view a short training video that provides an overview of the program and introduces the key features of the M2 platform.�
After completing the initial training, troops can access additional platform guidance directly within M2 to walk you through the next steps. Troops can then launch the Parent/Adult Email Campaign, which helps announce their participation and provides families with the information and links they need to get started on Oct. 1.



PARENT/ADULT 
EMAIL 

CAMPAIGN

Participant details and 
email addresses are 
uploaded by council

Edit or enter missing 
parent/adult emails

Select “Send and Continue” 
to Proceed – an email with 

instructions on how to 
participate will be sent to 
each Parent/Adult on the 
Campaign Launch Date

Presenter Notes
Presentation Notes
Setting up the Parent/Adult Email Campaign is simple, as the system will guide you through the process. Caregiver email addresses will be uploaded by council, so troops simply need to review the list, confirm the information is accurate, and make sure all Girl Scouts in the troop are included. Before sending, volunteers can add or update any information as needed. Once sent, the Parent/Adult Email Campaign provides families with the information they need to get started with the program.



TROOP 
DASHBOARD

Send Messages

Manage Paper Order entry

Select rewards

View sales reports

Banking and payments

Presenter Notes
Presentation Notes
Troop leaders and product program managers can view overall troop stats on the landing page of the volunteer admin site, as well as manage the program. Troops have the ability to send messages to participants within the troop to encourage participation, share Program updates, and thank them at the conclusion of the Program.  Troops also have the ability to edit or enter participant order card items on the nut order card. Troops should check to make sure they are correct, make any missing selections of items so rewards can be submitted, and enter addresses where necessary for patches to be fulfilled. Troop level reports are available showing total sales and a break down by channel and product. The Troop Summary Report is a great overview of the key troop financials, including troop proceeds and balance due to council.  Banking and Payments provides troops with a view into bank transactions and council payments, and gives troops an optional tool to track participant payments if entered by the troop.



CREATE YOUR 
VOLUNTEER 

AVATAR

Choose from a wide 
selection of volunteer-
specific avatar options 
to create your likeness!

Participants will be able 
to view your avatar in 

their Troop Photo

Presenter Notes
Presentation Notes
Be sure to create your troop volunteer avatar as part of your program setup! You’ll have a variety of volunteer-specific options to choose from so you can create an avatar that represents you. Your avatar will be featured in your troop photo alongside your Girl Scouts, adding a fun and personalized element to the program experience.



TROOP 
VOLUNTEER 

REWARDS
$1 in sales!

Presenter Notes
Presentation Notes
We recognize the time and commitment you put in to help Girl Scouts achieve their goals! Volunteers will receive a custom avatar patch too – all you need to do is send the Parent/Guardian Email Blast in the M2 system. Then, create your avatar and help Girl Scouts in your troop participate in Fall Product! There is a $1 sales minimum to earn your volunteer patch, and each participating troop can receive two volunteer patches! For the second volunteer patch, an additional troop leader/volunteer just needs email info@gsiowa.org so we can add them into the system.

TPMs and SUPCs will also earn the Cookie Crossover patch when your troop or service unit participates in both the Fall
Product Program and Girl Scout Cookie Program!



TROOP 
REWARDS

PGA Reward

Troops and Juliettes who have a per-
girl-average of 50 items sold will earn 
a premium booth slot during the 2027 
Cookie Program OR $25 in retail shop 
credit!!

Presenter Notes
Presentation Notes
Troops and Juliettes who have a per-girl-average of 50 items sold will earn a premium booth slot during the 2027 Cookie Program OR $25 in retail shop credit!!




HANDLING 
MONEY

Deposit all cash and checks into the troop’s 
bank account no later than November 4.

TPM will be notified November 5
of withdraw amount 

Payment auto withdrawn from troop bank 
account on November 12

Troop proceeds are calculated and left in 
account.

Presenter Notes
Presentation Notes
Deposit cash and checks into the troop’s bank account no later than Nov. 4. TPMs will be notified of the withdraw amount on Nov. 5, with the payment taken on Nov. 10. The proceeds are calculated and left in your bank account. 

If a family doesn’t give payment to the troop by Nov. 4, troop leaders should submit a Girl Shortage Forms by November 10 Any Girl Shortage Form submitted must also include the Girl Scout’s signed Product Program and Troop Activities Year-Round Permission Form

If a troop won’t have the balance in their account, a Payment Adjustment Form should be submitted by November 10.
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BALANCING FINANCES

Sales reports

Banking and payments

Presenter Notes
Presentation Notes
If you’re looking to follow the paper trail, the M2 system offers troop level reports that show total sales by product category. The Troop Summary Report gives a great overview of key troop financials including troop proceeds and balance due to council.  Banking and Payments provides troops with a view into bank transactions and council payments and gives troops an optional tool to track participant payments if entered by the troop.



DELIVERY 
TICKETS

Print delivery tickets by 
Service Unit or troop

Available for easier 
picking and packing

Option to include 
financials

Delivery tickets will be 
available for both nut & 
chocolate products and 

rewards.

Presenter Notes
Presentation Notes
Delivery tickets – for both products and rewards – are the simplest way to review what items need to go where and to whom. Detailed reports are available under the Reports section in M2, as well as through the Delivery Tickets link. The Delivery Tickets link will become available to volunteers after the council submits the initial nut and chocolate order to the nut company. Once available, volunteers can print product and reward delivery tickets for their Service Unit or troops directly from the platform to make picking and packing easier.



What do I do if…

If you receive a bad check or experience theft: 
• If you experience theft, please contact your local police 

department right away. 
• Please contact GSGI as soon as possible at info@gsiowa.org

If funds are not available to be withdrawn from troop bank 
account: 
• Fill out a Payment Adjustment Form (located on The Bridge) 

by November 10 at 11:59 p.m.

If parent/guardian turns in less money than the amount due 
with customer orders: 
• Submit signed Product Program and Troop Activities
Year-Round Permission Form, Documentation of at least two 
collection attempts, and Girl Shortage Form (located on The 
Bridge) by November 10. 

I need to set up my troop bank account:
• Troop bank accounts are required to participate. Go to Bank 

Accounts under “How To” on The Bridge or give us a call at 
800-342-8389!

Presenter Notes
Presentation Notes
We all know that things don’t always go as planned. What happens if you get a check that bounces? Contact info@gsiowa.org immediately!  What happens when you get the email with to balance due and you don’t have that in your bank account? Fill out the Payment Adjustment Form by Nov. 11. The same process applies if your have a parent/guardian who turns in less money than the amount due. You’ll also need a signed Product Program and Troop Activities Year-Round Permission Form. When it comes to finances, don’t worry - our finance department will work with you to find solutions.

mailto:info@gsiowa.org


Program Specifics

Presenter Notes
Presentation Notes
Now, let’s discuss our Council’s program specifics!



IMPORTANT 
DATES

Sept. 17

Virtual 
Training

Sept. 24

All sales 
end.

Oct. 1

Volunteers 
gain access 
to M2 
system

Oct. 28

Sale begins

Oct. 29

Deadline for 
TPMs to 
enter nut 
order cards

Nov. 2

Reward 
Order 
deadline

Nov. 11-16

Deliveries 
made to 
service 
units/troops

Presenter Notes
Presentation Notes
Important dates for the Program are found here and can also be found in your volunteer guide.



FAQs

How do I reset my password?

When can a supporter expect a direct ship nut order placed online?

When will a participant receive their Personalized Patch?

What if a participant didn’t find their name as they log into the platform?

When can I expect my online girl delivery items?

Presenter Notes
Presentation Notes
1. From the login page, click the Forgot Your Password link. Remember that if you are also a parent, you must log into the participant section to manage your Girl Scout’s account. If you are also the troop/SU manager, you will need to login to the admin site. You can set up each site to use the same login and password for both!
2. The supporter will receive a confirmation email of the order and then another email when the order ships with tracking details.
3. The personalized patch will arrive about 8 to 10 weeks after being sent to the patch company for production.  On the participant dashboard, you will see an ETA date so you can anticipate when your patch should arrive.
4. That’s not a problem! Any Girl Scout who doesn’t know their troop number or see their name, can add themselves to the system. After a participant sets up an account, there will be a brief delay while the council confirms their GSUSA membership. Once that task is completed, council will release the participant from the holding tank and their customers will then have access to make purchases.
5. Because timelines may vary, please have customers inquiring about their online girl delivered items reach out directly to the Girl Scout from whom they purchased for more details.



FALL PRODUCT PROGRAM CUSTOMER CARE

M2’S Customer Care team is cross-trained to 
handle tech support, volunteer/participant 

and customer inquiries

Support available through phone, chat, and 
email!

100% customer satisfaction guarantee

Presenter Notes
Presentation Notes
M2’s Customer Care team is cross-trained to handle support for volunteer/participant and customer inquiries. For any platform-specific questions, please contact them at support.gsnutsandmags.com or call 1-800-372-8520.



THANK YOU!

For your continued support of
Girl Scouting and the Fall Product 

Program.  

We look forward to a successful 2026 
Program!

Presenter Notes
Presentation Notes
Thank you for the time, energy, and commitment you put into making the Product Program a successful and meaningful experience for Girl Scouts. Your support helps Girl Scouts build confidence, develop new skills, and reach their goals! We wish you a successful 2026.
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