
Troops earned over $93,000 last Fall Product Program, 
with Girl per-girl-average being $365. 

2025 FALL PRODUCT 
PROGRAM TRAINING



YOUR IMPACT 
ON THE 

GIRL SCOUT’S 
EXPERIENCE

The program itself is a learning 

experience

Troops use money earned from the 

program participate in fun 

adventures like travel and camp

Troops use money earned to give 

back to their community

The program helps fund the entire 

Girl Scout Experience



Scientific name: Ursus arctos horribilis
Body length: 6-8 feet

Height: 3 to 4 feet at the shoulder
(standing up to 8 feet on hind legs)

Weight: 400–1,200 pounds
Life span: 20 to 30 years in the wild

Interesting Facts:

Fun Facts:

• Grizzlies are strong swimmers and can cross large 
rivers. They’re super fast and can run up to 35 miles 
per hour.

• Before hibernation, grizzlies eat up to 20,000 calories 
a day.

• Grizzly cubs remain with their mothers for 2–3 years 
to learn survival skills.

• Grizzlies have a great sense of smell and can smell 
food from a mile away



TROOP 
PROCEEDS
15% of all nut and candy sales

20% of all magazine and more sales 
(includes BarkBox, Tervis Tumblers, and 
custom stationery online-only products)



SUPPORTERS



DELICIOUS NUTS & 
CHOCOLATES

Council’s 2024 Top Selling Items

#1 – Peanut Butter Elephants
#2 – Dark Chocolate Sea Salt Caramels

#3 – Pecan Caramel Supremes
#4 – Whole Cashews
#5 – Fruit Slices



ONLINE 
SHOPPING 

SITES

Supporters select 
their desired product 

line

Nuts & Chocolates 
have two options:
Girl Delivered or

Direct Ship



PRODUCTS GIRL 
SCOUT 

SUPPORTERS CAN 
PURCHASE

Personalized Products



PRODUCTS GIRL 
SCOUT 

SUPPORTERS CAN 
PURCHASE

Tervis® Tumblers



PRODUCTS GIRL 
SCOUT 

SUPPORTERS CAN 
PURCHASE

Girl Scout themed 
BarkBox options

Choose from from five 
different boxes

Bank!
P uppy

 O nce you 
f nish this canister of 
B erry Trios™ , use it as 
a piggy bank to 

.

These handcrafted treats  
are great for training, sharing, and  

f nding out w ho’s a good dog.

9 oz. | 255 g

Dog Treats

bUr s t ing

wiT h 

Manufactured For:  
Barkbox, Inc.   
120 Broadway,   
New York, NY 10271 

Serving  
Suggestions

Ingredients: Whole Wheat Flour, Cane Molasses, Vegetable Glycerin, Canola 
Oil, Blueberry, Cranberry, Raspberry, Blackberry, Strawberry, Natural 
Blueberry Flavor, Citric Acid (preservative), Vinegar, Mixed Tocopherols 
(preservat ive), Rosemary Extract, Green Tea Extract, Spearmint.

Feeding Guildelines: To ensure your dog maintains a healthy body weight 
follow feeding guidelines in table. Not intended as a complete and 
balanced food. Provide fresh water daily in a clean bowl. For small dogs, 
consider breaking the treat into smaller pieces. Some dogs are gulpers -  
t reats may be a choking hazard if swallowed whole. Always monitor your 
dog while treats are being consumed to ensure they are chewing their 
treats. Monitor them at other t imes to make sure they are super adorable!

Teensy

5 to 10 lb.
¹/ ³  -  ²/ ³ t reat

Medium

25 to 50 lb.
1 treat

Small

10 to 25 lb.
²/ ³ - 1 treat

Gentle Giants

50+ lb.
1-2 treats

BeRr iEs !

Guaranteed Analysis

Crude Protein 6% (min)

Crude Fat  4% (min)

Crude Fiber 3% (max)

Moisture 30% (max)
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The GIRL SCOUTS® name, mark, and all 
associated trademarks and logotypes, 

including the Trefoil Design, are owned by 

Girl Scouts of the USA. Bark is an official 
GSUSA licensed vendor.

Calorie Content

(Calculated ME)  

3173 kcal/ kg; 44 kcal/ treat

Oven baked with love in Okeene, OK, US



PRODUCTS GIRL 
SCOUT 

SUPPORTERS CAN 
PURCHASE

Candles

16oz
Double Wick

80 hour burn time



MAGAZINES

Top selling magazines offered*

Easy renewal

*Find a complete list of offered 
magazines on The Bridge!



HOW TO GET STARTED

Online to purchase nuts & 
chocolates, magazines, Tervis® 

Tumblers, personalized products, 
candles, and BarkBox

In-person with nut order card



GIRL SCOUT’S 
PLATFORM

SET-UP

Preferred Email Address

Confirm Membership

Highlight Girl Scout 
Goals

Build an avatar

Include Video



GIRL SCOUT’S PERSONALIZED 
EXPERIENCE

Design an avatar       

To earn: 
• Create avatar
• Use the “Share My Site” 

function in M2
• Send 18+ emails
• Sell $375 in combined 

items



TOOLS TO 
RUN A 

BUSINESS

Send emails

Share My Site with 
social media and 

texting

Printable business 
cards

Door hangers with QR 
codes



SHARE MY 
SITE TOOL KIT

Many ways to Share 

Download images for 
additional online 

marketing

Copy the storefront 
link to send

Share on Social Media

Text friends & family



PARTICIPANT’S 
DASHBOARD

Additional emails/social 
media/texts

a
Supporter Thank You email

Girl Scout’s avatar room 
with virtual rewards & 

troop photo

Manage nut card order 
entry

Select rewards

Sales reports



SAY THANKS!



2025-26 FALL & 
COOKIE 

CROSSOVER 
PATCH

To earn: 
• Create avatar
• Use the “Share My Site” 

function 
• Send 18+ emails
• Sell 325+ packages
      of Cookies during 2026
      Girl Scout Cookie Program



GIRL SCOUT REWARDS



VOLUNTEER 
EXPERIENCE



Product Program 
Troop Activities 

Year-Round 
Permission Form



TROOP VOLUNTEER 
ACCESS

Email invitation to login sent on 
September 24

Troop training video

Queue Parent/Adult Email 
Campaign

Volunteer avatar



PARENT/ADULT 
EMAIL 

CAMPAIGN

Email addresses 
uploaded by council

Edit or enter missing 
parent/adult emails

Email with instructions 
on how to participate



TROOP 
DASHBOARD

Messaging

Manage nut card order 
entry

Select rewards

Sales reports

Banking and payments



VOLUNTEER 
INCENTIVES



TROOPS 
REWARDS

Council criteria

Troops and Juliettes who have a 
per-girl-average of 50 items sold 
will earn a premium booth slot 
during the 2026 Cookie Program 
OR an exclusive cookie costume!!



DELIVERY OF 
NUTS/CHOCOLATES

Nov. 12-17



DELIVERY 
TICKETS

Print delivery tickets 
by troop or participant

Available for easier 
picking and packing

Option to include 
financials



BALANCING FINANCES

Sales reports

Banking and payments



DELIVERY OF REWARDS

Rewards will be delivered
to Service Unit Product Chairs

in January 2026



IMPORTANT 
DATES

Oct. 1

Program 
begins.

Oct. 26

Direct Ship 
orders end.

Oct. 28

Order Card 
Sales end.

Oct. 31

Last day for 
online girl-
delivered 
sales. All 
money due 
to TPM.

Nov 3

Reward 
order due.

Nov. 12-17

Product 
delivered to 
Service Unit 
Product 
Chair.

Nov. 26

All orders 
should be 
delivered to 
customers.



GIRL SCOUT REWARDS



FALL PRODUCT PROGRAM CUSTOMER CARE

M2’S Customer Care team is cross-trained to 
handle tech support, volunteer/participant 

and customer inquiries

100% customer satisfaction guarantee



THANK YOU!

For your continued support of Girl 
Scouting and the Fall Product 

Program.  

We look forward to a successful 2025 
Program!
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