girl scouts. Media
of greater iowa

2023 FALL PRODUCT
PROGRAM TRAINING

Troops earned over $86,000 last Fall Product
Program, with Girl PGA being $336.

#*PGA = per girl average

IN-PERSON SALES: SEPTEMBER 29 - OCTOBER 22 0@
GIRL-DELIVERY SALES: SEPTEMBER 29 - OCTOBE g

ONLINE DIRECT SHIP SALES: SEPTEMBER 29 - OCTOBER 27




The Program itself is a learning
experience

Troops use money earned from the

Y OUR IMP ACT pcriogratm pa;tli(cilzate Tﬁ?
adventures like travel and camp
ON THE
GIRL SCOUT’S
EXPERIENCE

The program helps fund the entire — |

Girl Scout Experience ’
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ONLINE
SHOPPING
SITES

Supporters select
their desired
product line

Nuts & Chocolates
have two options:
Girl Delivered or
Direct Ship
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0 View in Espanol

Help 1zzy,

Being in Girl Scouts, I can help other people. Girl Scouts do activities and help the community while
learning important skills that will help us forever. My goal this year is to earn $350.00 to help Girl Scouts,
and so that our troop can camp on the north rim of the Grand Canyon. Will you please help by shopping
at my online site? Thank you.

How You Can Support Me
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'";m’ ‘ (\'@) Media Vil Eeadel @
Magazines Nuts an -
Visit my magazine site to purchase your favorite Visit my nuts and cho
magazines. favorite ti Welcome to Izzy's Nut and Chocolate Store
SHOP MY SITE SHOI
SAVE SHIPPING COSTS CONVENIENCE
P e ra
ey to plek. we o ihat shipping
charges and I will pay for my arder now by credit card. charpr gl 4
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Girl Scout Fall
Product Program




GIRL SCOUT’S
PLATFORM
SET-UP

Preferred Email
Address

Confirm Membership

Highlight Girl Scout
Goals

Build an Avatar

Include Video

girlscouts Media Participant Login [ Volunteer Login @ Espariol

Girl Scouts of Greater Chicago and Northwest Indiana

Girls and Parents/Ad Troop Leaders or Volunteers

Already Registered? New User? New and returning users.

LOGIN CREATE AN ACCOUNT VISIT ADMIN SITE

® () Media Girl Scouts of Alaska -
Q)

girl scouts’

Welcome!

Thank you for participating with Girl Scouts.
You're helping today’s Girl Scouts make the world
abetter place.

Izzy's Dashboard

$900 of $350 goal

e @=m=msac]

 Create your avatar
- Earn rewards (your avatar can too!)
- Invite friends and family to visit your personalized site

Er—— Level Starus
e e KZVYWIC What s i Prguas
[+ B
Izzy's Campaign
¥ pals u Promate Patch
Manage Paper Lesy's Emails liays Saleseperts  Purssnalised Dose Persenalized Patch
Oriders {¥iew & Send) Hanger. fromas
Loay's Campaign usiness Cards
Vides
Fun Stuff

Physical Rewards

Parent or Adult's Information

a o o

Share My Site Your Giel Seots) Adid Ansiher Epudate Profile
‘Participant




Add Contacts

To contact additional friends and family to help you reach your goal, add contacts below and click "send.

Import your contacts or add email addresses individually:

yahoo/mail B mdoress Book

Or Add Emails Individually

Greeting
Whnat s this?

irl Delivery
te that emails can take up to 90 minutes to del

p
nail addresses only for adults over the age of 18. Nam
ampaign.

Please

Please include with striet confidentiality and will not be used

for any purpose other than.

e
& g 2 T ke,

Help Me Reach My Goal!

gsnutsandmags.com/mag
gsnutsandmags.com/nut

o Go to
e Enter

6 See my goal and personal
message.

This Sale Ends 10/29/2019 For Friends and Family Onl

Please help AT reach her goal
for Girl Scouts

HiUncle Mike! Please click the
fink above to support me and
my troop

[0 A ()
OB 200
N
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Jane’s Dashboard

$50 of $500 goal

Manage Paper
Orders

Fun Stuff

‘ersonalized Ja
Patch Avatar

Parent or Guardian's Information

oo

share My Site ! Add Another
) Participant

» Upload Photo
» Upload a Video!
» Choose Reward Options!

Level Status
Progress

What s this? Moim S @

Personalized Patch
Personalized Sales

Door Hanger

Adltional requirements

* Earn the promote patch

Learn more about the
Personalized Patch

Q Naom A.
Nabhyu

Update Profile




Personalized Patch with j i YOUR NAME
Theme Backgrounds

Create avatar in M2 system

Use “Share My Site” function in M2
system

Send 18+ emails during the Fall Product ' " OWN YOUR |

Program l &k & maglﬂ

Sell a total of $350 in combined nuts &

candy and magazines




2023-24 FALL
& COOKIE
CROSSOVER
PATCH

Create avatar in M2 system

Use “Share My Site” function in
M2 system

Send 18+ emails during the Fall
Product Program

Sell 300+ packages of cookies
during the 2024 Girl Scout Cookie
Program




OWN YOUR

Magazines & More
Ocelot Patch Super Seller Mags Patch & your cholce of: ‘Your cholee af: Your chaee af:

sell 2+ magazines LED Bike Lights ar*3 Munch Money Ocelot Socks ee*5 Munch Money | Starlight Kitty-3D Buildable Light «e
sell 4+ magazines sell 6+ magazines #10 Munch Money

well 10+ magazines
n ’.‘.I
: [ - i
) 3 O §sh

Nuts & Candy
2023 Patch Super Seller Patch & yar cholcect: ‘Your cholcs of:

Goal Getter Patch & yoarchotesat:
sell 12+ mut i Own Your Magic Necklace or Pen & Decal Set ce*3 Munch Money | Ocelot Charm & Bracelet
ot ems | O Shur Magle ar o %5 Munch Money ‘small Ocelot Plush ce*7 Munch Money

\ %&Y sell 36+ rut items BIE48¢ ook Steri
. \ . = B
e v} 5»:«@; ? $o c::_‘ % oG

Own Your Magic T-Shirt Large Ocelot Plush or Star Projector ce 12 Munch Money | Cat Headphones ee Mini Fridge or *20 Munch Money
ar *9 Munch Money sell S0+ nut items 5ell 100+ nut items

sell 60+ nut items

' o ,
A 4
I Ry = ;j © I'
Bsa ‘ sk

Combined Sales Rewards

Own Your Maglc Patch | Yourcholcsof: ‘Your chatee at: Your cholee of:
18+ emalls sent lﬂ’ndk Fire or Fujl Film Instant Film Camera | Apple AlrPods or Custom Converse Nintendo Switch Lite or*150 Munch Money
ar

'50 M o 100 Munch Money =l $1800+ in combined sales
sell 3900+ in combined sales sell §1, 300+ in combined sales

Care to Share
Patch

sell 6+ project
thank you items

Earn these two special patches with your name and avatar on them.

Earn a Fall Personalized Patch with your avatar.
Here's how!
g + Create your avatar in
¥ d 18+ eenails duri
+ Send 18+ emails s e the "Share My Site" fun
+ Use the "Share My Site" function in the M2 Product Program
aystem to ask friends and family foe suppoct i ire. = + packages of cackies during the

« Sell $350+ in total Fall sales Cackie Program







Dear Michelle

It's time for the Fall product sale and an exciting year ahead for
Girl Scouts! For the Fall sale this year, we have a website where
you can communicate with the girls / parents in your troop, monitor
results, and build an avatar to be included in a troop photo. Your
username will be the email address shown below. Please click
here to create your password.

Username:

Once your password is created, click here to access the site or go
to hitps:lwww.girlscoutmagazines.com/admin

The sale will run from 09/19/2014 at 12:00 AM to 11/25/2014
11:59 PM. Please encourage all of the girls in your troop to
participate. If you have any questions, please contact your
unit leader or the council. Thank you for all that you do for (
Scouts!

Girl Scouts of California's Central Coast




PARENT/ADULT
EMAIL
CAMPAIGN

Email addresses
uploaded by council

Edit or enter missing
parent/adult emails

Email with instructions
on how to participate

& C\E. Media

girl scouts

Parent and Adult Email Campaign

Girl Scouts of Alaska
2022 Online Nuts, Nut Promise, Paper Nuts and Online Magazines

Show Quick Dashboard Links *

Please add parent/adult email addresses in order for them to receive a link and instructions on how to participate.

Troop: | 27 «

First Name Last Name

Alicia Truesdail

Somell

Amald

Opened Didn't open sent ® Delivered

RETURN TO DASHBOARD

VIEW EMAIL ADD CONTACTS

Email Send in Spanish Resend Status Delete

alitruem2test+stagegirl @ g &

jsomall@m2mediagroup.ca

camald @m2mediagroup.c

UPDATE

Status Key

Bounced Queued for sending
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Girl Scouts of Alaska

Alicia True

@ Edit Avatar

0 vour Patch

[E&] View Troop Photo
[El Change Role

Campaigns Launched
Last Year: 0

3

Avatars created
Last Year: 0

Emails Sent
Last Year: 0

3

Participants with 1+ Sharas
Last Year: 0

Campaign Setup

B Parent/Adult Email Campaign
fEf Default Storefront Video

[ Training Video

E Video Instructions

Stats: Current Campaign

Sales data is updated every 15-30 minutes.

Manage System Users

&% Send messages
¥= Manage Troops and Girl Scouts

+®s Manage Admin Users

Financials and Reporting

E Banking and Payments

Lul Reports

[ ] Troop Summary/Amount Due Report

Girl Scouts of Alaska
2022 Online Nuts, Nut Fromise, Faper Nuts and Online Magazines

Product Management
ﬁ Paper Order Entry

o Manage Extra Products
[

Rewards and Patches
T Reward Opt-Out

T Rewards

E Personalized Patches

Troop:

8ar




"4
TROOPS Troops and Juliettes who have a per-girl-
REWARDS average of 50 items sold will earn a

premium booth slot during the 2024
Cookie Program OR a customized GSGI

tote bag! \ /




YOUR NAME YOUR NAME

VOLUNTEER E
INCENTIVES f
2l s 2l

S
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Returning this year! GSGI Virtual Fall
Product Program Kickoff

Join us for the virtual kickoff on September
19 to learn the ins and outs of the Fall
Product Program, take a closer look at
some of the amazing rewards, meet Ozzie
the Ocelot, and discover how you can
"Own Your Magic."

Sign up for free and earn your Fall Product
Program Kickoff patch at

girlscoutsiowa.org/events
-‘ \\

*this will be a prerecorded video available after September 19 if you
are unable to catch the premiere!







DELIVERY
TICKETS

Print delivery tickets
by troop or
participant

Available for easier
picking and packing

Option to include
financials

1) Medic
gil’l SCOUtS‘ (\E}/J Media

Delivery Tickets

Select your options and print vour delivery tickets below:

Troop Tickets by Delivery Site
Delivery Site Type elivery

- | > | Alicia True(SUC... ~

Include Financials

Girl Scout Tickets

Troop

Include Financials

Delivery Site

Girl Scouts of Alaska @ —
nline Nuts, Nut Promise, Paper Nuts and Online Magazines
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Banking and Payments

Check banking and payments for this campaign.
Serviee Unit / Troop

Troop Payments - Troop 6512

Troop Deposits
View payments made by this treop to the council

Girl Scouts of Alaska

2022 Online Nuts, Nut Promise, Paper Nuts and Online Magazines

Cheek/Deposit/Ref#

Girl Scout Payments
View Girl Scout payments for this troop.

Click rows to view girl scout payment information. Click the "

Girl Scout

- Janie Jones

RETURN TO DASHB

No results returned

menu to access additional features.

Payments Due Troop

50.00

Show Quick Dashboard Links ¥

MANAGE ACH

ADD GIRL SC!

($15.00)

gil'l muts. @ Media

See financial and other reports for this campaign.

All Sales Magazines

€8 Online Nuts
Girl Delivered

Girl Scouts of Alaska
2022 Online Nuts, Nut Promise, Paper Nuts and Online Magazines

Show Quick Dashboard Links ¥

Special Reports

Troop Summary Report
Campaign and sales information for your troops.

Troop: | 6512

Total Sales
Total § Sold
Collected Online
Collected from Customers
Total Troop Extras
Troop Proceeds and Bonuses
Amount Due Council
Payments Made to Council

Balance Due Council

Online Magazine Sales
Magazine Units
Total Sales Collected Online

Proceeds And Bonuses

Direct Shipped Sales
Direct Shipped Units.
Total Sales Collected Online

Proceeds And Bonuses

Nut Card Sales
Nut Card Units
Total Collected from Customer

Proceeds And Bonuses

Online Nuts Girl Delivered

Online Nuts Girl Delivered Tnits

$0.00
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00

$0.00

$0.00

$0.00

$0.00

$0.00

$0.00

$0.00

Campaign Stats
Girls Selling
Avatars Created
Photos Uploaded
Voice Recordings

Total Personalized Patches
Earned

Number Emails Sent
Per-Girl-Average Units
Per-Girl-Average Dollars

Reward Opt Qut

-







a . ; Girl Scouts of Alaska =
gll'l scouts @ Media 2022 Online Nuts, Nut Promise, Paper Nuts and Online Magazines 0

Show Quick Dashboard Links *

Delivery Tickets

Select your options and print your delivery tickets below:

Troop Tickets by Delivery Site
Delivery Site Type Delivery Site Troop

| single -| > | Alicia True (sUC... ~| » | Al

Include Financials

Troop Tickets By Troop
Troop

| Choose... - |

Include Financials

Girl Scout Tickets
Troop

Include Financials




WEEK OF SEPTEMBER 11

Materials start arriving to troops and Juliettes.

MONTH OF SEPTEMBER

Host Your Troop Kickoff Meeting! Resources available
on The Bridge (gsgibridge.com/fallprogram). See page
5 for details on how to host this meeting!

SEPTEMBER 19

Virtual Fall Product Program Kickoff Rally! See page
4 of this guide for more info and register to watch the
premiere at girlscoutsiowa.org/events!

SEPTEMBER 21

Attend the virtual live Fall Product Program training
from 6:00 p.m. to 7:00 p.m., focusing on learning
specifics of the program and offering a platform

for you to ask any questions you have, Specialized
pre-recorded training for specific roles and finance
management will also be available on The Bridge!
(gsgibridge.com/fallprogram)

SEPTEMBER 22

Email invitations are sent to all registered volunteers
with directions to access the M2 system. Log in and
watch a short system training video, create your own
custom avatar, and schedule your parent/guardian
emails to go out on September 29.

SEPTEMBER 29

Troop Product Managers can send the parent/
guardian launch email in the M2 system, inviting Girl
Scouts to access their M2 account. Order card and
online sales begin!

SEPTEMBER 30

Email invitations sent to all registered Girl Scouts
who have not logged into their M2 account yet with
directions to get started.

OCTOBER 20

Bank account information due.

OCTOBER 22

In-person sales end. All Nut Order Cards and money
due to the TPM. Last day for SUPCs to enter delivery
station details into M2,

OCTOBER 23
Girl Scouts of Greater lowa (GSGI) Staff available over
phone and email until 9:00 p.m. for support.

OCTOBER 24

Online girl-delivery sales end. Last day for TPMs to
enter Nut Order Card sales in the M2 system.

OCTOBER 27

Online magazine and Direct Ship nut orders end.

OCTOBER 30

Last day for Reward Orders to be entered into the M2
system.

BY OCTOBER 31

Last day to deposit all money collected into the troop

bank account.
N s
N



NOVEMBER 2

Total balance due for product emailed to the TPM.
The amount due will be auto withdrawn from your
troop bank account November 8.

NOVEMBER 5

Payment Adjustment Forms and Girl Shortage Forms,

if applicable, due by 11:59 p.m. Any Girl Shortage
Form submitted must also include the Girl Scout’s
signed Product Program Permission Form.

NOVEMBER 8

Payment for product auto withdrawn from troop
bank account.

NOVEMBER 8-13

Nuts and candy are delivered to each service unit,
then to troops.

BY NOVEMBER 22

Girl Scouts should have product delivered to
customers.

JANUARY 2024

Rewards delivered to service units, then to troops
and Girl Scouts as soon as possible.



M2’S Customer Care team is cross-trained to
handle tech support, volunteer/participant
and customer inquiries

100% customer satisfaction guarantee

Hil
Our friendly customer
gervice repregenfaﬁueg are
ready and waiting to anewer all of your
Fall Product Program questions!
support.gsnutsandmags.com

(800)-372-8520

We're happy to help!



Located on The Bridge at gsgibridge.org/fallprogram

Troop Proceeds
Handling Money
Setting up your bank account

Balancing finances




@

girl scouts
of greater iowa

THANK YOU!

For your continued support of Girl
Scouting and the Fall Product
Program.

We look forward to a successful
2023 Program!
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