




The Program itself is a learning 

experience

Troops use money earned from the 

program participate in fun 

adventures like travel and camp

Troops use money earned to give 

back to their community

The program helps fund the entire 

Girl Scout Experience



















New image

































Troops and Juliettes who have a per-girl-
average of 50 items sold will earn a 
premium booth slot during the 2024 

Cookie Program OR a customized GSGI 
tote bag!





Returning this year! GSGI Virtual Fall 
Product Program Kickoff

Join us for the virtual kickoff on September 
19 to learn the ins and outs of the Fall 
Product Program, take a closer look at 

some of the amazing rewards, meet Ozzie 
the Ocelot, and discover how you can 

"Own Your Magic."

Sign up for free and earn your Fall Product 
Program Kickoff patch at 
girlscoutsiowa.org/events
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